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Abstract

ORIGINAL ARTICLE In Modern era demand for an imaginative
and variation business is essentials needs. E-
commerce business boom growth in the Asia and
whole globe. Its success depends on their
under standing of market timing, market strategy,
changing trend and variousfactors. Present paper
deal with brief idea about current E-Business
situation, issuesand challenges of E- Business. E-
commerceis not only buying and selling products
online but it’s also consisted online process of
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Introduction

The E-commerceisoneof the primethingsthat havetaken the Indianindustry by Storm. Itisforceto
change whole economy, which has an enormous prospective and isbasically varying theway industriesare
done. E-commerce means anything that involves an online transaction. It’s beneficial to both parties’ buyers
and sellers. Availability of large scale of goods and servicesis making buying online more attractive and
convenient for consumersover theglobe. Ever since 1991, after economic reformsexplicitly took placein
Indiaasaconsegquence of opening of theeconomy with aview to integrateitself with thewhole economy of
theworld. Themust to assist internationa trade both through policy and procedure reformshasbecomethe
foundation stone of India’s traffic and fiscal policies. As aresult, last decade have witnesses a technological
revolution attended by the expansion of theinternet, web technol ogiesand their applications. E-commerceas
element of theinformation technol ogy revol ution spread widely inIndiaaswell asglobe. Utilizeof internetin
busi ness hasdriven el ectronic commerce to become one of themain competent channelsfor inter organization
commerce procedure.
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Meaning of E-commerce

Thefull abbreviation of E-Commerceise ectronic commerce. E-Commerce meansbuying and selling
of goodsand service or el sethetransmitting of funds or datausing electronic network befond of internet.
Initially, when business started using e ectronic datainterchange to split business documentswith other
companies. In E-Commerce bus nesstransaction take place with businessto business, businessto consumers,
consumersto businessand consumer to consumers. Theexpress onsECommerceand E-Busi nessarefrequently
used interchangeably. E-Commerce using various modes such as email, online catalog, search engine
optimization, filetransfer protocol and web service. Itsprovided benefitscovered widerange of availability of
goods and services, the speed of Access and international reach etc. the e-commerce market continues
growing.
Types of E-commerce

Thereare4 typesof E-commerce:

1. Business-To-BusinessE-commerce: B2B E-commerceissimply defined ase-commerce between
companies. Thisisthetype of ecommercethat deal swith relationships between and among busi nesses.

About 80% of ecommerceisof thistype, and most expertspredict that B2B e-commercewill continue
to grow faster.

2. Consumer To Business E-commer ce: Business-to-consumer commerce, or commerce between
companiesand consumers, involves customers gathering information; purchasing physical goods(i.e.,
tangibles such asbooks or consumer products) or information goods (such as software, or e-books);
and for information goods, receiving productsover an e ectronic network. It isthe second largest and
theearliest form of e-commerce.

3. Consumer To Consumer E-commer ce: Consumer-to-consumer electronic commerceinvolvesthe
electronicaly facilitated transactionsbetween somethird party. It perhaps hasthegrestest potentia for
developing thenew markets. C2C websitesform aperfect platformfor buyersand sellerswhowishto
buy and sell productsof smilar interest.

4. BusinessToGovernment E-commerce: Business-to-Government E- commerceor B2Gisgenerally
defined as commerce between companies and the public sector. It consistsof amarketing products
and servicesto variousgovernment levels.

Advantages of E-commerce
ToConsumers

Thedistinct advantages e-commerce can offer to the consumersinclude but are not confined to the
followingonly:

»  Consumershaveamuch wider choice available on the cyber market.
»  They bear lower costsfor productsdueto increased on-linecompetition among sellers.

»  Becauseof wide-scdeinformation dissemination, consumers can compare products, festures, prices
and even look up reviews before they select what they want.

They enjoy wider accessto assistance and to advice from expertsand peers.

They enjoy savingin shopping timeand money.

Consumersalso avail of fast servicesand delivery of productsand services.

They a so havethe convenience of having their ordersdelivered right to the door step.

Finally, consumersaredriven to e-shopping in hordes as even branded goods cost |esson the Net.
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ToSuppliers
Themagor advantagesthat e-commerce can bring to the companies/suppliersare:

»  Itminimizesinventory cost E-commerceventure need not maintain hugeinventoriesor expensiveretall
showrooms. Their marketing and sd esforceisafraction of that of traditional mortar-based businesses.
Ecommerce can minimize inventory costs by adopting just-in-time (JIT) system enhancing the firm’s
ability to forecast demand moreaccurately.

»  Itcanimprovecustomer services|t hasbeen found that providing both customer and after-sd e services
account for up to 10 per cent of the operating costs. By putting these services on- line under e-
commerce, these costs get reduced, on the one hand, and ssmultaneoudly the quality of servicesalso
getsimproved, on the other.

Review of Literature

Chanana & Geole(2012) Researcher studied thefuture of Ecommercein India. Somecrucia aspect
whichwill extensively contribute to the boom of the E-Commerceindustry in Indiasuch as replacement
guarantee, M-Commerce services, place-based services, numerous payment option, right content, delivery
dternative, legd obligation of generatinginvoicesfor onlinetransactions, immediate Service, clear & redistic
term and conditions, the product feature should be same as shown on the portal and availability of 24/7
customer care Centre should bethere. www.ijcrt.org © 2020 IJCRT | Volume8, Issue 12 December 2020
| ISSN: 2320-2882 [JCRT2012154 International Journal of Creative Research Thoughts (1JCRT)
www.ijcrt.org 1284

Raghunath & panga (2013) it carried out research paper on problem and prospect in ecommerce.
Latest technol ogy consisting positives and negatives associated with itsapply and Adoption. Consequently, it
arising need of crating new ethical issuesrelated to businesswill emerge. Nove ethical problem should be
recognized and urgent steps and actions should be taken. To expansion of E-commerce and adoption by
customers’ needs avail the sources of consumer confusion, apprehension and risk need to be identified,
understood and alleviated. E-commerce endowswith fabulousoccasionin different areasbut it entallswary
application for consumer security issues. itsenlargement dependsto agreat extent on efficient I T security
systemsfor which necessary hi-tech and lega provisionsneed to be put in placeand toughen persistently.

Malhotra (2014) this paper focuses on E-businessissuesand challengesin Indian prospective. It was
concluded that Indian customersreturn much of thecommoditiesthey purchaseonline, Cash onddiveryisthe
preferred payment mode, Payment gateways have ahigh failurerate, Internet penetration islow and Feature
phonesstill ruletheroost.

Harjor and darjor kour (April 2015) present paper discussed about benefits of ecommerceto
customers, retailers, producersand distributors. Itsvarious segmentsthat would grow inthefuturelike: Travel
and Tourism, ectronic appliances, hardware product and appard . Electronic commercegrant meritssuch as
cost effectiveness, easy and quick comparison shopping, improved customer service, after sale service,
information saving and knowledge market development.

Abdul gaffer khan (2016) presented paper based on benefitsand challenging emergingin ecommerce.
The e-commerce revolution has fundamentally changed the business of transaction by providing new
opportunitiesand breaking borders quality. In Bangladesh, it has muscularly impacted the conventional
commerce system and varying thelife of inhabitantsby making it easier. It avail sbenefitsto customer and
seller; e-commerce gives challenges to traditional business for competitive position. Developing nation’s
appearance many barriersthat affect thevictorious execution of e-commercewith the help of contrast with
developed country.

Mahipal, D., (2018) discussonsdiverse phasesof internet from year 1995toexisting era. Additiondly,
the study concludesthat therewill be marvel ous progressin upcoming yearsprovided thereissecurity inlegd
context and e-commerce so that domestic and internationa trade could enlarge.
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Seth, A., Wadhawan, N., (2016) mentionsthat retail ersare essential to go away fromtheir borders
orderly to get well-matched with new digital businessera. Digitdizationisnot any moreadecision now; rather
it hasbecomeaneedfor dl retallers. Thiscouldincorporate change of plansof action, consolidatinginnovative
gpecul ations, getting well informed with new headways.

Dasguptaand Senguptapaper titled “E-commerce in Indian insurance industry” compares the features
of e-insurancewiththetraditiond offlineinsurance services. According to thestudy, e-insurance offersbenefits
like cost reduction and price comparison for customers. It a so statesthat insurance companiesgoing online
ared so benefitted because they have the opportunity to have niche market, first mover advantage and product
bundling. It Further discussesthat availability of insurance agent isvery lessinrural marketsas compared to
urban markets, hencethe status of e-insurancein Indiaistill at avery nascent stage.

Objectives of the Sudy

To acknowledge the concept of E-commerce.

To show therecent issues and challengesfaced by the E-commerce business.
To examinethe barriersof E-commercein India

To study the India’s prospects in E-commerce.

To study thevarious chalengesfaced by E-commerceinIndia

To study thevarioustrendsin E-commerce.

Research Methodology

The methodol ogy of present paper istheoretical. M ethodol ogy consistsonly secondary datalike as
publication research, journals and online sources This has been applied in present study the conceptual
framework, definition, present trendsand some of the challenges and opportunities of e-commercein India
Thishasbeen used to study the conceptual framework, definition, recent trends and someof the challenges
and opportunitiesof E-commercein India All the dataincludedisthe secondary baseand proper references
have been given wherever necessary.

Limitation of the Study
The study hasbeen conducted only by collecting the secondary data.

Research Gap

Busi nesses urgeto expand into e-commerce and become wish makerswho offer solutionsto customers
acrossthe globe, creating happiness and creating an economic surplus. Notably nowadays e-commerceis
widdy usedinfood, transportation and accommodation. Having said that, thereare gapsthat still need to be
filled, mainly intheareaof business-to-businesstransactions, such asindustrial and servicesupplies.

Findings

The study indicatesthat e-commerce sector hashuge growth potentia in India. Thegrowth of mobile
internet isencouraging. There are someobstacl esrespons blefor dow growth of e-commerceinindiaBecause
of Globalization and Liberalization, the status of online shopping in India has become changed the use of
internet has become a hot topic anongst the commercial use of Internet. At that period, nobody has even
thought that trading online or say the online shopping will becomeatrendin theworld and Indiawill also
contribute agood portion of thissuccess. And now it hasbeen perceiving that online shopping has become
very popular in Indiaand the reason behind isgood amount of discount, offers, guarantee of return of goods
within 30days, delivery timeof 7 daysand good quality of productsetc. A new divisionin ane-commerceis
onlinemedicine, onlinefood serviceincluding fruitsand vegetabl e and to increase the sale of products now
BabaRamdev-led Patanjali Ayurved declared its partnershi p with the eight e-commerce companies. Because
of thisall thescae of Patanjdi productsare now easily availablein online. For e-commerce business, it has

YV VYV V VY
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abundanceof bendfits. It savescost oninfrastructureand adminigiration Profess ondssuch asBusnessAnaysts,
Operations Manager, IT Managers, etc. these are somewho are connected with thebusinessaswell as1T
domainsine-commerce. Brand Management and Public rel aionsareoneof the powerful aspectsof successful
busi ness. For ecommerce surrounded by high competition, astrong communications programme can work
wonders. B2B and B2C bloom on delivering theright information to itsaudience, and with the changein
channel of communication, thereisashift in brand marketing and PR strategy follows. Ddlivery of suitable
content and structuring of brand statusis done mainly by Brand Managers and Public Relation experts.
Career building for creativeindividua swho have agood amount of understanding of ecommerce market,
they can sense easily about consumer wantsand providing quaity service have excellent prospectinthisarea.
Therefore, inthetrendsin Indian ecommerceindustry thereisarequirement of proper skills, educationand
innovativeto reap benefitsof opportunitieswhich are presented across severa dimensions.

Conclusion and Recommendations

E-commerceischanging theway of buying & selling of product & servicesinIndia. Ecommerceis
future of shopping. Dueto E-commercethe gap has been reduced between manufacturer & consumer. E-
commerce has an impact on three major stakeholders, namely society, organizations and customers (or
consumers). Thereareanumber of advantages, whichinclude cost savings, increased efficiency, customization
and global marketplaces. There area so limitations arising from e-commerce which apply to each of the
stakeholders. Theseincludeinformation overload, reliability and security issues, cost of access, socid divisons
and difficultiesin policing the Internet. Successful e-commerceinvolvesunderstanding thelimitationsand
minimizingthenegativeimpact whilea thesametimemaximizing the benefitsE-commerce providestremendous
opportunitiesindifferent areasbut it requirescareful application for consumer protectionissues. Growth of e-
commerce would also depend to a great extent on effective IT security systems for which necessary
technological and legal provisions need to be put in place and strengthened constantly. t. So, the new
opportunitieswill be openfor small and big corporations.

Based onthefindingsof thestudy onthefutureof e-commercein India, thefoll owing recommendations
aresuggested for e-commerce businesses, policymakers, and industry stakeholders:

1. Enhancelogisticsand infrastructure: Invest inrobust |ogisticsnetworksand improvelast-mileddivery.
Policymakers should focus on infrastructure moderni zation and cost reduction.

2. Smplify payment systems: Offer multi ple safeand user-friendly payment options. Policymakersshould
encourage standardized and i nteroperabl e payment ecosystems.

3. Fodtertrust and consumer protection: Prioritize customer trust through datasecurity, trangparent pricing,
and ethical practices. Policymakers should enact consumer protection laws and accessi ble dispute
resolution mechanisms

4. Embraceemerging technologies: IntegrateAl, augmented redlity, and voi ce commerce. Policymakers
should support innovationthrough financid incentives.

5. Promotedigitd literacy andinclusion: Conduct training and awareness programs, especialy inremote
areas. Policymakers should prioritize affordableinternet accessand digital education.

The Future of E-commerce

A. Technological Advancementsand Innovations. Thissection outlinesthe potential technologica
advancementsand innovationsthat will shgpethefutureof e-commerce. It discussesemerging technologies
suchasatificid inteligence, augmented redlity, blockchain, and thelnternet of things, and their implications
for e-commercebusinesses.
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Enhanced Customer Experiences. The paper emphasi zestheimportance of enhancing customer
experiencesinthefutureof e-commerce. It exploresstrategies such as hyper-personaization, immersive
shopping experiences, socid commerceintegration, and seaml ess payment processesto cater to evolving
consumer expectations.

Sugtainable E-commer cePractices Thissubsection discussesthe growing significance of sustainability
inthee-commerceindustry. It explorestheopportunitiesfor businessesto adopt eco-friendly packaging,
reduce carbon emissions, and promote ethical sourcing and production practicesto dignwith consumer
valuesand contributeto agreener future.

Market Consolidation and Competition: Here, the paper analyzes the potential for market
consolidation and increased competition in thee-commerceindustry. It di scussesthe emergence of
dominant players, theimpact of mergersand acquisitions, and the chalengesfaced by smaller businesses.
The section a so explores strategiesfor maintaining competitivenessin arapidly evolving market.
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