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Folk M edia: TheChanging Contoursin Covid-19

Abstract

India is a multicultural and multilingual
nation. Thisdiversity poses many challenges. With
the outbreak of deadly Novel Corona virus, the
ORIGINAL ARTICLE entire world has been shaken. Even today, many
of us are not aware of the difference between
epidemic and pandemic, lockdown and shutdown.
We are coming to terms with what is quarantine,
what is asymptomatic. So the need of the hour is
to inform and educate the masses, especially the
rural population on the seriousness of Covid-19.
And what better way than by entertainment
through their own people and not someonewho is

Author elitist or suited-booted? Folk media is the way to

Dr. Sony Parhi meet the c_hal lenges of Covid-19. Effective use of

Faculty in the Department of Journalism fol Kk me_dl a can c_reate awareness, p_rov_lde

and Mass Communication information and bring about desired attitudinal

Central University of Odisha change_s and behavi Qral changes among

Koraput, Odisha, INDIA populations. Far frombeing stagnant, Folk media

’ are highly flexible and adapt to changing times

and are supportive of Health Communication. The

research paper aims to look at the changing

contour s of folk media in the current scenario and suggests ways for folk media to meet the challenges
faced today. The role of the communicator is also looked at.
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I ntroduction

Thecurrent century tellsastory wheretheold order hasyiel ded placeto the new. Folk mediahasbeen
displaced by the Modern media. Theresearch paper amsto bring out therelevance of folk mediaand the
changing contoursin the background of Covid-19. It suggeststhat i ntegration of modern mediaand traditiona
mediaisthekey.

Covid-19 hasforced usto rethink onwaysto preserve our cultureand heritage. Folk mediaisaform
wherewehavelive performanceswith alot of audience participation and improvisations.

But today when we are advised to keep socid distancing, how will folk mediariseto the challenges?
Folk mediadrawsinspiration from theinstant feedback from audiences, mainly from rura background, folk
mediaeducatesand informs, gpart from theentertainment factor. Used, wisdly itisthe perfect mediumtouse
inCovid-19.
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Let usconsder theroleof Government to popularizefolk media.A positivedirectionisthe Government
guidelinesand use of traditiona mediaor folk mediainitsdevelopment programsand for publicity. The
Government of Indiain 1954 established the Song and DramaDivis onwithitsowninitiation and sponsorship.
Theamwastofacilitatetraining and education.

Folk mediaisthe soul of acountry. India, thisismulti-lingual, multi-cultural and highly heterogeneous
with widespread |ocations. The mgjority of the popul ation belongsto therural background. Itisthisrura
setup that isthe originator of folk culture.

Folk Mediaisthecresativedissemination of information through culturd and performancearts. Intraditiond
societies, folk media: drama, skits, poems, stories, riddles, songs and dance have been popularly and
successfully used to disseminate messages and even to pass on wisdom of older generationsto theyouth. In
different societiesthe use of folk mediaisseenincircumcision, betrothal and marriage ceremonies, cleansing
and funerd ritudsandinal formsof entertainment and festiva s
Role of Folk Media

Folk mediaplay very important role ontherural citizensof our country. Folk mediausesformslike
satireand humor to subtly point out flawsand shortcomingsin daily life. Folk mediacan makeusaware of
dangersof visiting quacksfor treatment of Covid-19 symptoms. Peopl e should be encouraged to contact the
local healthworker.

Unique Features of Folk Media

Folk mediahas outstanding featuresthat makeit an effectivetool for entertainment, information and
development. Somefeaturesare:

»  Folk mediaisspontaneous.

> Highlyflexible. Very easily adaptabl e to audience needsand perceptions.
>  Literacy leve of audiencesisnot afactor.
>

Can usevariousdidectsas per needsand settings. Can portray emotionsasmost arelive performances.
Local customs, festivals, culture can be shown.

Feedback isinstantaneous. Impact isdirect. Question answer sessions can beintegrated (two-way
communication).
These performancesare never unidirectiona or unilinear. Diffusion of messagesisbetter.

Cogt-effective. Costly sets, equipment not required. Minima use of make-up or expensive costumes.
Theapped isat persona andintimatelevel.

Barriersof illiteracy and accessto € ectronic equipment can be overcome.
Usudly performed by loca artistesand community members.
Participatory modeiseffectiveto promote devel opment.

Nointrusion by foreigningtitutionsof corporate. Thereforecredibility ismore. Culturd imperidismand
crosscultural barriersnonexistent.

Community membersusefolk mediatoidentify, prioritize and try to resolveissueswith help of folk
media
»  Gender inclusion can beseamlesdy done. Gender specific messagesfind better and effectiveintegration
through Folk Media. Children respond better to theseforms.
The Ministry of Information and Broadcasting Guidelines

TheMinistry of Information and BroadcastinginitsWorking Report has provided guidelinesrelated to
media®
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Traditional mediashould continueto beanimportant instrument of information transfer. It hasbecome
morerelevant and useful in the contemporary society.

However, for devel oping suitable strategiesin thisarea, efforts should be made to take advantage of
New MediawithitsIT enabled applications.

Exposureto new techniques of communicationwould not only bemost effective, but a so could expose
therural populacein the processto the emerging technologies of contemporary world. Increased use of
traditional mediashould beencouraged on PPPbas sto carry out intensve campaignsat villagefairs, reigious
festivals, socid gatheringsetc. Joint effortsshould bring moreimpact and be cost effective.

Community broadcasting should be expanded to include el ementary education programs;

Songand Dram Divison (SDD), that usestraditional mediato reach people, should continueto modernize
itsinfrastructurein view of itsrenewed importance and new emphasi sbeing accorded during the 11th Plan;

Directorate of Field Publicity (DFP), withitsvast field network, should redefineits objectivesand
repositionitsnetwork in such away that theremote, inaccess ble and strategic areasfor thecountriesarefully
and effectively covered to reach the people.

Government should consi der ingtituting awards and endowments on speci fic subj ects/issueslike gender, water
resources management, child rights, human rights, environment to encourage specia and developmental
reportinginthe country.

Some Popular Folk Media formsin India

Tamasha, Powada, (Powala), Keertana, (Harikeertan), Yakshagana, Nautaki, Jatra, Bhavai,
Therukoothu, Rammliaand Rashlila, Street Thestre, Puppetry.

Objective of the Paper
»  Thechanging contoursof Folk mediawith theondaught of Covid-19will be examined.
»  Thepaper will suggest stepsto betaken to copewith challenges.
»  Theroleof thecommunicator during the challenging timeswill also be stressed.

Review of Literature

MoaosheTriwaksquoted, “Don’t embrace technology for technology’s sake”. “Use common sense to
determine when to use new media and when to use more traditional methods. It’s great to have electronic
relationships, but we always need old-fashioned human contact.””

Casey (Casey, 1975) saysthat folk mediaare productsof thelocal culture, richin cultural symboals,
and highly participatory. They havegreat potentia to beintegrated with modern massmedia®

Ranganath (1975:12) definestraditiona mediaasliving expressonsof thelifestyleand cultureof a
people, evolved through theyears.*

M ethodology

The paper isinadiscourseand analysisformat. Besides. Short interviewswere a so taken with three
folk artistesonly and their viewswere considered regarding the changing face of folk media.

The Changing Contours of Folk Media

1. Gandhian Examplefor Folk Mediain Covid-19: MahatmaGandhi, thefather of the nation gavea
call of developing at the grassroots. Hewarned usagainst thedangers of industridization. Helaid focus
on sustai nable devel opment and rural reconstruction. Women empowerment, equality in society, skill
oriented education, cottageindustriesand recognizing our cultural valuesareingrainedinthe Gandhian

philosophy.
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Folk cultureand folk mediahavethepotentia tofulfill thedream of Gandhi throughtheinherent quaity
of connectingwith peopleand beingthemediaof thepeople. Itisduringthetimesof Covid-19that we
can use Folk mediato connect withtherural folk. What we are being advised today as Atmanirbhar
or Sdlf-reliance can be achieved through cottage industries, Khadi weaving, cleaning of own latrines,
no to wastage, sanitation and other issues. Communa harmony isthe cementing factor during Covid-
19 times. Gandhian thought can be communi cated through Folk mediaasaweapon to counter Covid-
19 casudities.

Behavior ChangeCommunication: Behavior changecommunication or BCC aimed at motivating
people, especialy rural folk to accept socia change and adopt newer habits. Folk mediaisused
extensvely for information, education and communiceation (IEC).

On the same steps, on awar-footing folk mediacan play amajor roleto empower the massesin the
fight against Coronavirus and we can chalenge Covid-19.

Wearing of masks, frequently washing hands, keeping physica distance, maintaining socid distancing,
covering facewhile coughing, washing mask with disinfectant or disposing mask, taking the help of
health professional in case of symptoms related to Covid-19, going for quarantine can be well
communicated to masses, especidly rurd folk.

Therecan beminimal dial oguesand more musicinthecurrent scenario.
Visua aidslike posters can beadded with performances.
Cond dering thesituation, folk mediacan bea so communicated through channel slikeradio, televison

and community mediafor spreading awarenesson Novel Coronavirus, lockdown news, curfews,
relaxations, trangport services, helplines, food and shelter, medical care.

Challengesfrom Modern Mass M edia: The modern mass mediarequired hugeinvestmentsand
thus demanded amass audience. Thecommercial entertainment industry set standards of technical
perfection and professiona accomplishment few grassroots performers could match.

The commercid industriesdeve oped powerful infrastructuresthat ensured that their messagesreached
everyone possible. Thecommercia culture generated the stories, images, and soundsthat mattered
most to the public.

Today the samefolk mediathat was sidelined with the advancement of modern mediacan beused for

community motivation, mobilizing support and participationin programsand a the sametimefor entertainment.
Role of Communicator for use of Folk Media During Covid-19

>
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The communicator must be aware of the statisticsrelated to Coronacasesof theregion.
The communicator isthe bridge between the Government and the peopl e.

Awareness of geography of theregionisimportant

The communicator should maintain sengitivity whilereporting issues.

Hemust acquaint himsalf with the socio-cultural and economic set-up of the stakeholders.

Hemust adopt afriendly attitude and not focus on the negativities of the peoplewnhileddivering messages
throughfolk media

Hemay team up with local peoplefor use of street plays, skits, chorus songsor dance drama.

Hemust usesmplelanguage and make use of effectivecommunication skillsto deliver messagesusing
folk media

Hemust not create panicin the audience. He must build up their trust and inspire them to adopt the
precautionary measuresto combat Covid-19.

Hemust beready with FAQsreatingto Covid-19 from the audiences.
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Analyzing the Discour se and Providing Suggestions

»  Folk mediaisaviableoptiontointegrate educationregarding daily work of audiences. Thiswill positively
impact thewelIness of people.

»  Many peopleare engaged asdaily wagelaborers, farm hands cart pullers, dairy farms, asbarbers, as
hel persinstores, in small shops. Their specific needs can betaken into consideration and thelanguage
and dialectsthey use can beusedinfolk media,

»  Useof masks, disposing or cleaning the masks, sanitization of door handles, houses, and disinfecting
clothes, keeping pregnant women, elderly, sick and children in safety are vital issuesthat can be
communicated by songs, skitsand mimes.

> All theseissues must be communicated but the artiste must bring certain changesin performancesand
adapt to changing scenario.

»  They must educatewith playsor songswhilemaintaining social distance.

»  Folk artistes can write songs and dia ogues suited to scenario of Covid-19.

> Information about Governmentinitiatives, Hel plinenumbers, Quarantine centers, symptomslikedifficulty
in breathing, cold cough related to the virus can be enacted.

»  Thoserura folk or thosein semi urban areasmust be giveninformationto use Aarogya SetuApp if
possible. Folk artistes can demonstrate how to download and install.

»  Issueslikelossof livelihood must be countered with information on Government help.

»  Onenationoneration card must beinformed by folk artistes.

»  Covid-19isatimewhereeach onehelp one. Issueslike health and sanitation, obeying Government
norms. Compassi on, empathy and nationa unity, respect for health workersarethe new themes.

Folk music can serveits purpose of entertainment. It caninform through storytelling. It can be made
into educationa modul es. Folk dance can build up participatory modeof communication. Youth of acommunity,
adol escents can be made aware onissuesrel ated to Covid- 19 through folk dance.

Audiencesof folk mediaare not merelistenersor viewers. They arepart and parcel of theshow. Their
feedback invigorates aperformance and motivatesthe performers. They sometimes become part of thelive
performance by spontaneous participation. These shows could be recorded and videoscircul ated. Modern
mediacould broadcast and tel ecast thefolk forms.

Conclusion

Folk mediaare effective meansof recreation andinfotainment. They showcasethe changing valuesin
society. They create awareness, educate and inform. Mediaplanners have reali zed that empowerment from
grassroots cannot beachieved if folk cultureand folk mediaare pushed to the sidelines.

With Covid-19 reaching global dimensionsand desth casesrising, theneed of the hour isto motivate
the masses.®

Folk mediaistheonly mediathat will touch the heart of rura folk, the displaced, the migrants, and
others. Thisissue cannot be tacked by adopting an €litist approach, rather we must reach the grassroots.
Projection of optimism even amidst crisiscan be highlighted through the mediathe massescan rel ateto.

Effectiveuseof folk mediacan cresteawareness, provideinformation and bring about desired atitudina
changesamong popul ationsthat isthe need of the hour today.

Folk Mediacan also easily beintegrated in Health Communi cation models.

Far from being stagnant, they cope up with changing times. Today we are at the stage of community
transmission. Fromapractical approach, Folk mediacan aso beintegrated with modern electronic mediato
telecast programsregarding Covid-19.
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