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Abstract

Entrepreneur ship devel opment isa buzzword
which is attracting each and everyone’ eyes in
general and women particularly. The participation
of women in entrepreneurship is significant and
switch fromregion to country and soci ety to society.
However, afully reality isthat Indiatooisfinding
the participation of women in this trend. From a
piddling shop to a mega business magnet. Wefind
women are finding a space for themselves. They
don’t only think of profits in their business venture
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Author but also are contributing a lot to the society. This
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I ntroduction

The Indian economy has seen a tremendous change since 1991 with new policies of economic
Liberdization, Privatization and Globalization (LPG) started by the Government of India. Indiahasalarge
entrepreneuria potentidity wherein thema e participation excelsfemaewho areerstwhileseen with reduced
participation rate, highly concentration in the unorganized sector and paid work inlesswell ground jobs.
Indian women are more often bound to their traditiond roleswithin their dwellings and approaching out and
employed at par with malesarenot highly encouraged. Though both state and centered Government has
started anumber of measures|like uncommon concess ons, grants, incentives, technical, mechanical and
managerid teaching and ass stance, yet avacuumisglister inthe participation of women intheentrepreneuria
development. It is proper to substance Dr. AP J Abdul Kalam “Empowering women is a stipulation for
conceving agood territory, when women areempowered, soci ety with cons stency is confident. Empowerment
of womenisthoroughly important astheir thoughts and their worth scheme conduct to the devel opment of a
good family, good humanity and finally a good nation”. These motivating words provide us to realize the
significance of women in socioeconomic development of anation.

Concept of Social Entrepreneurship

Incommontalk, being an entrepreneur i sassoci ated with starting abus ness; an entrepreneur issomeone
who “Pledge” a significant project or activity. More specifically, it came to be used to identify the spirited
individua swho stimulated economi c growth by finding new and better ways of doing things.
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Entrepreneursare engaged in aprocess of continuousinnovation, adaptation, and learning; they are
innovative; they break new ground, develop new model s, and pioneer new gpproaches. A socid entrepreneur
isanindividua, who attached with finding innovative solutionsfor themore pressing socid problems. Socia
entrepreneursare more pass onate towardstackling mgjor socia issuesand offering new ideasonawidelevd.

Socia enterpriseoffersanew way to do businessthat isspirited by asocia purpose. A Socia enterprise
isany businessventure created for asocial purpose mitigating/reducing asocia problem and to generate
socid vauewhileoperating with thefinancid regimentation, innovation and determination of aprivate sector
businesswork. Socia Entrepreneurshipisthefact that the underlying propel for socia entrepreneurshipisto
conceivesocia vaue, rather than personal or shareholder riches, and that the undertaking ischaracterized by
discovery or theanswer of new rather than smply thereproduction of living enterpriseperform. Socia enterprise
involvesinnovativeadvancesto addressissuesinthedomainsof learning, equitabl etrade, environment, wellbeing,
human privilegesand iswidely regarded asasignificant construction prevent of the sustai nable devel opment
of countries.

Social Entrepreneurship is defined as “Individuals with innovative solutions to society’s most pressing
socid trouble. They are determined and strong, undertaking pre-eminent social mattersand proposing new
ideasfor wide scdedterations. Rather than departing societd desiresto the Government or enterprise sectors,
socia entrepreneursfind what isnot working and solvethedifficulty by atering the scheme, dispersing the
solution, and solid whole societies to take new leaps”. It includes those undertakings leading to the establishment
of new social enterprises which have a social “Mission’ and create social values. Social entrepreneurship, as
afragranceand afield of scholarly inquiry, providesaunique opportunity to challenge, inquiry, and rethink
notionsand assumptionsfrom different areas of administration and businessstudy. Socid entrepreneurship as
amethod that catalyzes socid change and addresses significant socia needsinaway that isnot dominated by
direct economic benefitsfor the entrepreneurs.

Characteristics and Qualities of Social Entrepreneurs

Social entrepreneursact as Social catalyst that there by create fundamental alteration by reforming
socia systemsand cresating sustainable devel opment. Thoughthey act locally, their respondisweighty globdly.
Thesocia entrepreneursareinnovative and alwaysthink out of the box grab the opportunitiesand whatever
the obstaclesthey facein their development they seeit asachallenging areaand give apositive response.
They areresourceful and accountable and encouragethe socia development by their contributions. Women
socia entrepreneurs should beinnovative, havefarsightedness, quick and effective decision makers, ableto
mobiliz, resources, strong determination and confidence, risk takers, updated scientific and technol ogical
information.

Role of Women Social Entrepreneurs in National Development

Theemergence of women entrepreneursand their assistance to National economy israther evincedin
Indiathe number of women entrepreneurshas steadily grownin latest decadeswhich desiresto belauded for
their increased utilization of up to date expertise, increased investments, finding anichein thetrade goods
market, creating asi zeable paid work for other ones and setting the tendency for other women entrepreneurs
inthe coordinated sector.

Problems and Challenges Faced by Women Social Entrepreneurs

Women entrepreneursfaceaseriesof difficultiesright fromthestarting till the enterprise purpose being
awomanitsaf posesdiversedifficultiesto awoman entrepreneur, the difficulties of Indian women pertainsto
her responsbility towardsfamily, society and work ambience. Thecustom, customs, socid heritage standards,
ethics, motherhood at one edge and at the other edge are the subordinates, men and other oneswho often
consider women, bodily feeble, hard work areas, feeling of insecurity, will not be easy, should “adjust” etc.,
Womeninrurd locaitieshaveto bear still further. They face strong opposition frommen and areadvised as
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mere hel pers. Themind-set of humanity inthe direction of her and constraintsin which shehastoresideand
work arenot very conducive. Alterationshabitsare not without trids. Entrepreneurial undertakingsareaways
chalenging; tridlsaremorecritical when societal concernsare engaged inentrepreneuria conclusion making.
Problems disagree from one set of persons to another set, so are the solutions. In fact, communal
entrepreneurship isaninternational occurrence. Round theworld, personsare coming acrossdifficultieslike
-inadequatelearning and hedlth schemes, ecologicd threets, faling believein politica organizations, entrenched
poverty, high misdeed rates, and so forward. But in poorer countries, communa entrepreneurshaveto reach
far morepersonswith far lessmoney, sothey haveto be particularly innovativeto advance solutionsat scale.
Inthe male overridden society, women find it progressively tough to network aswell asmen do and this
impersonatesasignificant dispute. Thereare somepeculiar problemsthat the Indian women are gpproaching
acrosswhilethey jump into entrepreneurship. In addition to the overhead rudimentary difficultiesthe other
problemsfaced by women entrepreneursareasfollows:

(1) Family attachment, Social taboosand exploitation: Women are bodily and strongly felt attached
totheir familiesand are always subjugated to attend to all household chores, feed her in-laws, take
careof their young kidsetc. Most of thetimeisexpended only insidetheradius of thefamily and to
proceed out and work isjust cumbersomeand evenif she goesout sheisoften mocked and thelndian
way of upbringing afemaeand ma echild a so substantiatesthis. Whileafemininefrom theday sheis
born to coming to thetomb sheistrained that sheisthe caretaker of the family and strong family
bonding isincul cated in women, whileamaleisgivenlearning of hisaternative. Women mobility in
Indiaishighly restricted and hasbecomeadifficulty dueto traditional standardsand incompetenceto
drivevehicles. The customsand customs prevailed in Indian societiesin the direction of women
occas ondly stand asan obstacl e beforethem to grow and prosper. Castesand religionsoverridewith
one another and hinders women entrepreneurstoo. In country localities, they face more communal
obstacles. They areaways seen with doubtful eyes. Moving solely and inquiring for aroomto stay out
inthenight for enterprise purposesare still looked upon with apprehensive eyes. Occasiondly, junior
women seem uncomfortablein consi dering with menwho show additiond interest inthem thanwork
related facets. Therefore even she goes out of the house numerousatime shethinks about thefamily
and hurriesto attend toit. To freely movewith outsiders or any other acquaintancesisrather atough
task. Insuch asituationitistough tofocusand run her enterprise successfully. Sincewomenwill not run
round for trading, circul ation and cash assembl age, they haveto depend on middiemenfor theoverhead
undertakings. Middle men tend to exploit them in the guise of assisting. They add their own profit
margin which outcomein lesssalesand lesser earnings. WWomen entrepreneurs because of their inherent
nature, lack of self-confidencewhichisvitaly aningpiring component inrunning an enterpriseeffectively.
They haveto strive hard to hit aba ance between organizing afamily and organizing an enterprise.
Occasonaly shehasto sacrifice her entrepreneurid advocatein aignment to hit aba ance betweenthe
two.

(2) Lack of higher education, trainingand sdf confidence: WomeninIndiaarelagging far behindin
thefield of education.. Thosewho are educated are supplied either less or insufficient education than
their male equivalent partially due to early marriage, partially due to son’s higher learning and partially
dueto poverty. In Indian humanity giving high education meansfinding asuitablegroom, dowry areal
advised asaproblem. Inafew familiesif higher educationisgranted thenit isthought that shemay run
away fromthehouse. Therefore though given learningit can bejust abasi ¢ degree adequate adequate
totakecareof herself and family. Thus, dueto need of correct learning, women entrepreneursstay in
the dark about the devel opment of new expertise, new procedures of output, trading and other
Governmental support whichwill boost them to flourish. Need of ability, informationwill lead to
decreased productivity. Evolving countries are not having adequatetechnica educationingtitutionsand
teaching organizations, it concelvesworker shortage and accomplished personnd.
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3)

(4)

©)

Tough competition and risk bearing capacity: Inamarket wheretheaffray istoo high, they haveto
fight hard to endure in the market against the coordinated part and their maleequivalent. A feminine
socid entrepreneur hasto facelatent and manifest fear of the chauvinism and suppressionfrom family,
relations, friendsand humanity at large. The person triesto conceive unnecessary worry and affray if
they find they the opposite edgeit isafemale by concelving that womenin Indiaare by nature weak,
shy and gentle. They cannot accept thed lowancerisk whichisabsolutdy vita torunning an enterprise.
Need of learning, training and financia support from outsides al so decreasetheir proficiency to accept
therisk engaged in an enterprise.

L ack of finance: Women entrepreneursstiffer alot in raising and gathering the economic desires of
thebusiness. Bankers, creditorsand economic ingtitutesare not coming ahead to supply economicad
towomen borrowerson theground of their lessborrowing worthinessand more poss bilitiesof business
mafunction. They furthermorefacefinancia problem dueto blockage of capita in raw components,
work-in progressfinished itemsand non-recei pt of payment from customersintime. The scarcity of
raw components, sometimesneither, availability of correct and ampleraw componentsnoisethedeath-
kndll of the enterprisesrun by women entrepreneurs. Women entrepreneurs actual ly faceastrong task
in getting the needed raw materia and other essential inputsfor the enterpriseswhenthechargesare
very high. Severa components encompassing i nefficient administration assi st with the high cost of
production which stands as afaltering impede before women entrepreneurs. WWomen entrepreneurs
face experti se obsol escence due to non-adoption or slow adoption to changing expertisswhichisa
maj or component of the high cost of production

L egal and social for malities: Fulfilling thelawful formalitiesneeded for running an enterprise becomes
an upheava task on the part of awomen entrepreneur because of the preval ence of corrupt practices
in Government officesand procedural delaysfor diverse permits, e ectrical energy, water and shed
dlotments. Sheisoften anticipated by the humanity that shehasto behavelikeawoman andif shefeds
so sheispinpointed that her actionsmanly. Itisfurthermoreglimpsed that if the overseer iswomenthe
society will not accept to work under their authority. They try to stop thejob or demand for change of
leadership. In such positionswomen entrepreneursfind it hard to concentrate on the glossy working of
theenterprise.

Conclusion and Strategies

>
>

>

Tomakethem redlizetheincome generation, socia status, recognition and potentiaity.

To create awareness about entrepreneurship and itsimportance asjob providing avenuesrather than
job seeking ventures.

Providing consultancy and guidance, continued awareness, career building and attitudina changetowards
enterpriseformation.

Assisting them in preparation of project reportsfor their own proposed unitsand helpingthem to
follow up the ventureto start the new enterprise.

I nteraction with successful entrepreneursfor sharing their experiences.

Government and soci ety should cater to give orientation and skill training in selected trades of their
choiceand suitability.

Training on quick and effective decis on making techniquesand managerid skills, marketing strategies,
financid management, formulation and implementation.

Skill training on new technol ogiesand scientific knowledge and specific trades
Effectivetraining on building up self-confidenceand communication skills.
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